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Ekin Group

Turkey's oldest and most well-known company specialized in tourism publishing and fair organization

Hundreds of guides, catalogs, periodic publications and books issued following the establishment of Ekin
Publishing in 1984

Turkey's largest fairs in tourism-travel and hotel-restaurant equipment, organized after the establishment
of Ekin Fair Organization, a group company, in 1997

A staff of 90 employees

Constantly increasing number of catalogs for professionals, 25,000 sgm fairground, comprehensive,
functional and up-to-date portals; various guides for holiday makers; world's first electronic tourism
newspaper viewed by thousands of professionals for 17 years

Mission

To continue to be the leading brand of Turkey in tourism publishing and fair organization
To continue to expand its know-how which ensures its position as an industrial reference point
To continue to develop projects which bring together all stakeholders in the tourism industry

Vision

To reveal the tourism potential of Turkey, creating new horizons for all the interested parties
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HOTEQ Fair, organized every February since 2003 under the direction
of Ekin Group, has been restructured to cover 7 different areas
collectively known as HOTEQ Hospitality Fair with an extended
content and agenda. HOTEQ Fair, planned to take place when
market researches for new and renewal investments are intensively
made, will be organized every December, beginning from 2007.

= All companies from the largest hotel chains to the smallest cafe-
bars, private hospitals to club houses offering hospitality services

= Top executives and investors of various public service facilities
such as hotels, motels and holiday villages; accommodations
like restaurants, cafe-bars; catering companies; sanitary facilities;
sports facilities and officer's clubs; and department managers
for purchasing, catering, front office, etc.

With the brand partnership of TUYAP, a leader in fair organization,

and Ekin Group, a leader in tourism publishing:

= Turkey's "International Tourism Industry Hypermarket"

= Ekin Group's expertise since 2003

= 7 different events which introduce companies offering all kinds
of equipment for hotels, restaurants, bars, private hospitals,
etc. to professionals

= Fairs on TUYAP's 25,000 sgm exhibition ground

= Professional visitors of all levels from enterprise owners to
technical managers, general managers to cooks, working in
facilities of all sizes providing hospitality services across Turkey,
from the most advanced tourism city to towns freshly opening
up to tourism

Chairman - Board Members 60/0 Cooks - Chefs - Kitchen 9%

Catering - Banquet Managers 9%

Technical Experts - IT Staff - Architects - Others 8%

General Managers - Directors - Coordinators 27%

Purchasing Managers 11%

HOTEQ in Numbers

Marketing - Sales - PR 4%
HR and Administrative Departments 5%

HOTEQ 2003 153 41 8,765 4,500 Front Office Directors D%

HOTEQ 2004 225 75 10,513 7,200

HOTEQ 2005 217 75 13,250 8,500 Accounting - Finance 1% Housekeeping Managers 4%
HOTEQ 2006 250 164 15,980 11,500

HOTEQ 2007 310 192 17,768 12,500 Operating Managers 1.1.%0

* The information here represents the visitor data from the barcode readers placed in fair entrance doors every year.



Number of Foreign Visitors by Countries

= A participant profile representing all the needs of an enterprise = Turkey's neighbourhood Albania 3 Korea 1
= People from all over Turkey, from the most developed touristic = Eurasia, North Africa, the Balkans, Middle East and some Algeria 1 Kosovo 13
city to the newest touristic town EU countries Armenia 2 Kuwait 1
= Professionals of all levels from cooks to technical managers, = Specially invited foreign companies which are buyers in the Austria 3 Latvia 2
investors to front office directors tourism mdustry, amounting to 70 in 2005, 145 in 2006, Azerbaijan 5 LT 1
and 180 in 200_7 . ) . ) Bangladesh 2 Macedonia 1
= Over 1,000 foreign visitors in 3 years together with foreign
. . . . . . Belarus 2 Moldova 5
companies which came on their own initiatives, without being Belaium . Netherlands .
invited, in 2006 and 2007 gt ,
Bosnia 2 Pakistan 3
Bulgaria 166 Poland 4
Cleaning & Hygiene Materials - Laundry Equipment 10% ’ .
‘ ol 6% Canada 1 Romania 9
Furniture & Decoration Croatia 2 RUSSial 7
Security/Energy & Fire Alarm Systems 4% Cuba 1 Saudi Arabia 6
0 ) 1 1% Czech Republic 1 Serbia 1
Front Office & Office Equipment - Hotel TV Systems 3 A) Beach & Garden Furniture Egypt 22 Slovenia 2
England 9 South Cyprus 2
Automation, Communication & Management Systems 10% — E S °
France 6 Switzerland 5
Georgia 12 Syria 26
Germany 33 Tajikistan 5
Greece 38 Thailand 1
Recreation 3%0 i i

Iceland 1 Turkish Republic of
Kitchen, Catering & Service Equipment 10% India 1 Northern Cyprus 89
Room, Bathroom Accessories - Guest Supplies 7% Iraq 3 Ukraine 26
Israel 8 United Arab Emirates 9
o Italy 7 USA 4

Tabletop Sets 6 0 .

Textile (Hotel, Restaurant Textile & Personnel Materials & Needs) 10% 4 SRS 9 VATl z
Kenya 3 Other 79

Food & Drink 5%




= Several symposiums, panels and visitor programs in cooperation  HOTEQ fair planned with 7 different industrial contents in the
with professional societies company's sixth year grow in line with the goal of becoming a supply

- . . . . L ] The most comprehensive meeting of the national tourism market '4,‘
= Visitor programs in cooperation with provincial chambers of center for the ever-expanding internal market demand and in the

commerce and industry

= Original project contests with the collaboration of Tourism
Administration departments of universities

= Architectural design contests and exhibitions for students and
academics in faculties of architecture

= Presentation and introduction of ecological agricultural products

= Award, gift and promotion campaigns in cooperation with participant
and sponsor companies

= Meetings, discussions and product presentations for increasing
the use of Turkish works of art in touristic enterprises

= Joint publicity activities with countries commercially represented
in Turkey

= Presentation and reception of the production and export capacity
of the hospitality industry in Turkey

= One-on-one sessions with foreign committees

Panel-Symposium Topics

= Tourism and environment technologies

= Environmental compatibility of urban transformation as well as
modern urban and tourism investments

= Building and monumental heritage renovation technologies

= Hygiene and hygienic products in tourist enterprises

= New purchasing approaches and e-commerce applications in
tourism

international arena.

HOTEQ Food and Beverage

HOTEQ Furniture, Decoration, Hotel Textile, Bedroom and
Bathroom Accessories

HOTEQ Spa, Sports, Game and Entertainment Equipment

HOTEQ Cleaning, Security, Enterprise Management, Laundry
Equipment and Services

HOTEQ Industrial Kitchen, Catering, Service Equipment and
Materials

HOTEQ Building Materials, Renovation Technologies, Alternative
Energy, Construction Technology and Equipment

HOTEQ Pool, Sauna, Refining, Environment Technologies and
Equipment

= 25,000 sgm net exhibition ground

= Over 500 national and international brands
= 20,000 professional visitors

= 500 foreign visitors

= Ekin Group's guarantee and expertise

One of the biggest meetings in the tourism industry worldwide

= Around 500 foreign visitors, 200 of whom are special guests

= Support of the Undersecretariat of Foreign Trade

= The largest tourism industry fair organized in Euraisa, North
Africa, the Balkans, Middle East

= One-on-one publicity in around 10 international tourism industry
fairs
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Which Industries Should Participate?
Vegetables/fruits
Meat/dairy products
Poultry products

Dry foods

Vegetable oil/margarine
Tea/coffee
Sauces/creams
Delicatessen products
Frozen foods

Alcoholic drinks

Soft drinks



= Share of hotels in the food and drink market: 8-10%
= Share of food and drink in total expenses of a 5-star hotel: 25-35%

ROtE@. Industrial Kitchen, Catering, Service
Equipment and Materials
Which Industries Should Participate?

= Share of sales made by food and drink companies to hotels: 8-10% - . - s = Porcelain sets .
J . . Glass and acrylic tabletop sets
= Food and drink expenses of hotels in a year: Over 300 mittion dollars - - - . . Stainless steel and silver sets

Wooden tabletop sets

Food preparation equipment
Cooling devices

Cooking equipment
Dishwashers

Fast food equipment
Storage equipment

= Annual market to be created by the facilities with ongoing investments: 38 million dollars
= Market size of food and drink companies in hotels: Over 400 million dollars

= Annual total market including hospitals, officer's clubs, restaurants, boarding schools and catering companies: Over 1 billion dollars I

Expenses to be made by a licensed facility according to its type and class in a year ($)

FOOD - DRINK TOTAL Service and open buffet equipment

4- & S-star 450,000 450,000 Casseroles, pots and other appliances
1st class HV 200,000 200,000 Tea/coffee machines

3-star 50,000 50,000

1- & 2-star 60,000 60,000

Boutique hotel 120,000 120,000

Guesthouse 65,000 65,000

With private license 200,000 200,000

Winter sports 400,000 400,000

TOTAL 1,545,000 1,545,000

I Market Analysis

Investment to be needed as the licensed facilities with ongoing investments come into service in the coming season ($)

Tabletop Products

FOOD - DRINK TOTAL = Share of the hotel industry in companies' total sales: 40%
4- & 5-star 30,600,000 30,600,000
3.star 4,350,000 4,350,000 = Revenues gained by companies from the hotel industry until today: Around 300 mittion dollars
1- & 2-star 1,140,000 1,140,000 = Annual market to be created by the facilities with ongoing investments: 220 million dollars
Holiday village 400,000 400,000
Boutique hotel 360,000 360,000 Industrial Kitchen Equipment
Guesthouse 65,000 65,000 - Share of the tourism industry in revenues: 40%
With private license 600,000 600,000
Winter sports 400,000 400,000
TOTAL 37,915,000 37,915,000
























